
 
 
 

 

Innovation Exchange Conference Schedule 
Friday, May 9, 2008 – Charles F. Knight Center, Room 200 

8:15 a.m. Opening Remarks 
Mahendra Gupta , Dean and Geraldine J. and Robert L. Virgil Professor of Accounting and 
Management, Olin Business School  
Anjan V. Thakor, Senior Associate Dean and John E. Simon Professor of Finance, Olin 
Business School 

8:30 - 9:00 a.m. Keynote Speech  
William Peck, Washington University in St. Louis, Professor of Medicine and Director of the 
Center for Health Policy, Olin Business School 

9:00 - 10:45 a.m. Session I – Innovation: The Strategy 
Chair: Tony Sardella, Chief Executive & Founder, Evolve24  
Panel: Jackson Nickerson, Frahm Family Professor of Organization and Strategy, Olin Business 

School 
 Raymond Sparrowe, Associate Professor of Organizational Behavior, Olin Business School  
Speaker: Carliss Y. Baldwin, William L. White Professor of Business Administration, Harvard University  

10:45 - 11:00 a.m. Break 

11:00 - 12:30 p.m. Session II – Innovation and the Organization: Process and Growth 
Chair:  Richard Mahoney, Distinguished Executive in Residence, Olin Business School 
Panel: Panos Kouvelis, Director of the Boeing Center for Technology, Information and 

Manufacturing and Emerson Distinguished Professor of Operations and Manufacturing 
Management, Olin Business School 

 Sam Chun, Lecturer in Non-Degree Programs and Marketing, Olin Business School 
Speaker: Christoph Loch, Professor of Technology and Operations Management, GlaxoSmithKline 

Chaired Professor of Corporate Innovation and Dean of PhD Programme, INSEAD  

12:30 -1:30 p.m. Lunch in the Anheuser-Busch Dining Hall 

1:30 - 2:15 p.m. Session III –Student Discussion Forum:  The Venture Capital Industry Lifecycle 
Chair: Raymond Sparrowe, Associate Professor of Organizational Behavior, Olin Business School 
Panel: Mark Lewis, Olin MBA ’94 and Principal, Advantage Capital Partners  
Speakers: Meade Curtis & Amanda Garfinkel, BSBA Students, Olin Business School 

2:15 - 2:30 p.m. Break 

2:30 - 4:00 p.m. Session IV – Teaching Creativity and Innovation 
Chair: Lee Konczak, Lecturer in Organizational Behavior and Leadership Development, Olin Business 

School 
Panel: Stuart Bunderson, Associate Professor of Organizational Behavior, Olin Business School 
 Keith Sawyer, Adjunct Associate Professor, Olin Business School 
 Cheryl Wassenaar, Assistant Professor, Sam Fox School of Design & Visual Arts  
Speaker: Jeff DeGraff, Dean of Innovation, Competing Values Company, and Clinical Associate 

Professor of Management in Education, University of Michigan 

4:00 - 5:00 p.m. Session V – Wrap-Up  
Chair: Keith Sawyer, Adjunct Associate Professor, Olin Business School 



The Institute for Innovation and Growth  
 
The Case for Action 
Innovation. It makes companies competitive … products successful … economies rejuvenate and expand. For Joseph Schumpeter, who 
many call the prophet of innovation, economic progress is not indefinite. Without innovation -- and "gale forces" of it, at that -- the cycle of 
business leads inevitably to a stationary state. Innovation is the all-important antidote, and consequently, business and business people 
must be experts at it. The great business schools study it, teach it and bring new insights about it to the world - helping turn creative ideas 
into something viable and valuable, teaching others the process of innovation, and developing tomorrow's entrepreneurs. Olin is no 
exception. Innovation is a key focus of faculty research, curriculum and experiential learning.  
Then why an "institute" for innovation? Why not continue the more traditional and individualized approach we've used heretofore? In 
short: efficiency and impact. The built-in infrastructure, resources, process expertise and brand equity of an institute for innovation create 
efficiencies and economies that cannot be achieved under an individualized approach. Research ideas and opportunities are more easily 
acquired from the marketplace. Talent can be more efficiently matched with a wide array of opportunities. Infrastructure and resources are 
more efficiently applied. Ultimately, outlets for influence and impact are more readily cultivated and accessed.  

Objectives and Outcomes 
The Institute for Innovation and Growth at Olin will be the catalyst, focal point and coordinating body for all activities at Olin that lead to 
research in creativity and innovation. Specifically, the Institute's objectives and outcomes are to:  

 Directly advance the innovation and growth of companies -- by performing company-funded applied research on innovation; creating 
useful diagnostic tools for companies to assess their innovation capabilities and diagnose the strengths and weaknesses in their 
innovation programs; developing systematic approaches for companies to foster corporate cultures in which creativity and innovation 
flourish; and diffusing knowledge on best practices on innovation. 

 Create unique and stimulating opportunities for faculty growth and development -- through an ongoing, regular infusion of profound 
insights, ideas and knowledge on innovation that are borne out of collaborative research with business and students.  

 Directly enhance students' learning experiences and outcomes on innovation -- by connecting faculty, students and companies 
through research on innovation-related topics; providing the infrastructure for student involvement with high-priority company 
projects on innovation; developing state-of-the-art teaching materials for disseminating knowledge in innovation in all our programs.  

 Build leaders better equipped to be the innovators of future business -- by supporting experiential activities and internships for 
students that will create the innovation leaders of tomorrow; funding doctoral research to create the thought leaders of innovation 
research and practice of tomorrow. 

How the Institute Will Do Its Work 

 Student Partners: An important distinguishing feature of the Institute will be the heavy involvement of students in the research 
activities of the Institute, working closely with faculty on the generation of knowledge relevant for corporations. 

 Clusters: Another unique feature of the Institute is that it will facilitate the formation of interest "clusters" around specific domains of 
research and practice related to creativity and innovation. These clusters would be composed of faculty (Olin, but with ties reaching 
other schools and universities), students, and eventually corporate partners. Operating as a workshop, the cluster would be the 
primary means whereby new knowledge is generated under the sponsorship of the Institute. The Institute would support the 
formation of these clusters by identifying interested persons and providing resources to help them form and charter a cluster. 

 Efficiency and Impact: The Institute will create a highly efficient path to new research thought. It will act as a magnet that attracts 
opportunities for applied research in innovation and creativity in the corporate community. It will then match those opportunities to 
the relevant interest clusters. In addition, its built-in infrastructure will support the work of those clusters, as necessary. Finally, it will 
encourage and facilitate the integration of knowledge generated by clusters across domains through larger conferences, lectures, 
publications, and other activities supporting multi-disciplinary discussion and knowledge dissemination.  

Why Olin is Particularly Suited to Make it Flourish 
Olin's competencies, capabilities and culture position the Institute to flourish.  

 Outstanding Faculty and Emphasis on Research: Research and critical thinking are the bases for creative thought and innovation. They 
are also core competencies and central drivers of Olin faculty. Research is our strong suit and our point of distinction in a crowded 
business school marketplace. On a per capital research basis, Olin ranks in the very top echelon of business schools. For example, in 
2006 the Financial Times "EMBA Rankings" placed Olin's faculty research 8th worldwide. In addition, in 2005 the Chronicle of Higher 
Education ranked Olin 3rd for faculty scholarly productivity. Within the academic community, Olin is respected as one of the most 
serious research institutes.  

 Olin's Size and Culture: A flexible, collaborative culture is essential for an institute to be successful in its daily operations and its ability 
to apply resources across an ever-changing array of business issues. The relatively small size of Olin's programs and the corresponding 
number of faculty that support those programs are enablers relative to business schools two and three times our size, where it can be 
more difficult and costly to introduce a new paradigm. Olin's size and culture facilitate collaboration and adaptability. Our size also 
allows us to teach in ways that others can't; we go deeper into subject matter and help our students develop critical and creative 
thinking skills. Building from that base, our faculty is well positioned to engage in research and related projects with our students that 
apply those thinking skills to the business issues of innovation and growth.  

 


